
1. Course title Marketing

2. Course code F18L1S026

3. Semester 2

4. Unit offering the
course

Faculty of Computer Science and
Engineering

5. ECTS 6

6. Goals of the study programme

Introduction to the main elements for developing a marketing
strategy and planning a marketing program; Development of
skills to solve marketing problems through analytical tools
(frameworks, concepts, models and techniques); Examples of
case studies how enterprises are organizing their marketing
operations, with an emphasis on ICT enterprises; Improving
communication skills, oral and written, team work in the
preparation of a project task, presenting the project task.

7. Contents of the study programme

Introduction to the basic concepts in the field of marketing;
Organizations; Analysis of the marketing environment;
Consumer markets and consumer buying behavior; Business
markets and business buying behavior; Consumer driven
marketing strategy; Marketing mix; Products, services and
brands; New product development and product life cycle
strategies; Setting prices; Pricing strategies; Marketing
channels; Retail and wholesale; Integrated Marketing
Communications Strategy; Advertising and public relations;
Personal sales and sales promotion; Direct and online
marketing; Building long-term customer relationships.


